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ARTICLE INFO ABSTRACT
The main objective of the present study was to investigate the effect of online
Article History product recommendations on customer loyalty, mediated by the decision-
Date Received: 11 October 2024 making effectiveness of customers within social shopping communities. In
Date Revised: 2 January 2025 terms of nature, the research is applied, and methodologically, it is a descriptive-
Date Accepted: 27 April 2025 correlational study. The statistical population comprised online mobile phone
Date published: 1 July 2025 purchasers from an online mobile website. Given the unlimited size of the

population, the sample size was determined to be 384 individuals using

Cochran’s formula for infinite populations. Structural Equation Modeling

(SEM) with SmartPLS software was utilized to fit the model and test the

Keywords hypotheses. All criteria, including Cronbach’s Alpha, the significance of factor

Online Product loadings between items and latent variables, composite reliability, Average

. Variance Extracted (AVE), and discriminant validity (Fornell & Larcker
Recommendations, - . L

method), confirmed the appropriateness of the measurement model. Similarly,

Customer Loyalty, all structural model assessment criteria indicated a satisfactory fit for the

Customer Decision-Making structural model. Furthermore, the results revealed that Self-Referencing affects
Effectiveness, Product Evaluation Cost and Product Presentation Cost but not Decision-
Social Shopping Communities. Making Quality. Attractiveness influences Product Presentation Cost.

Information Overload impacts Product Presentation Cost, Product Evaluation
Cost, and Decision-Making Quality, while Product Presentation Cost does not
affect customer loyalty.
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